
J a n u a r y  2 0 0 5 D AY S PA     

A  L a  M o d e

NewTrends
inDesign

NewTrends
inDesign

By Andrea Sercu

Day spas are moving
away from the cold
marble and stone
interiors that once
defined them toward
uniquely individual
styles and themes that
more closely reflect
the people who run
the spas and the
clients they serve. A
focus on community
may be expressed
through the locally
hand-woven textiles
adorning the walls of a
quiet room; cultural
ties can be reflected in
the vibrant colors used
in a Mexican-themed
spa; and allegiance to
an environmentally
friendly lifestyle may
be illustrated in the
materials chosen for a
spa’s furniture, flooring
and fixtures.

Here’s a look at six
of the most notable
trends in day spa
design as identified by
some of the country’s
top spa designers. 
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Tapping into the healing aspects of
nature, more spa owners are embracing
the notion of outdoor treatment areas.
Clodagh notes a greater demand for
labyrinths, aromatherapy gardens and
other outdoor spaces for meditation. 

At Unique Gardens Spa in Brazil,
Ufland gave each of the 10 treatment
rooms its own individual garden,
replete with ivy walls and flowerpots.
Ufland also managed to weave in a
signature branding of the spa among
the potted foliage: passionflower,
which is prominently featured in the
spa’s massage oils, muds and sleep
remedies. The Brazilian spa also fea-
tures 45 chalets with access to out-
door treatment rooms in cabanas and
small heated pools.

When indoor foliage isn’t practical,
Ufland suggests that spas create a
sense of the outdoors with waterfalls,
bamboo and stone. “Moving water
maintains that feeling,” she says.

“When designing our eco-sensitive
Amelia Island Plantation Spa (Amelia
Island, Florida), we kept in mind the
plantation vernacular and designed a
spa that became part of its surround-
ings, rather than disturbing them,” says
Robert D. Henry discussing the collab-
orative efforts of Robert D. Henry
Architects and Interdesign Spa
Consulting Group (a CosmoproGroup
company). “Our design of PGA Tour
Lattera Spa at the World Golf Resort
in St. Augustine, Florida, offers out-
door spa treatments in wooden
cabanas floating over a koi pond. A
good spa design will guide the spa
patron through her visit. Calming
waters and meditative gardens intrigue
the visitor as she moves through the
space, experiencing the environment
along with her treatments.”

There are numerous ways that
spas can present an outdoorsy

appearance within their facilities.

Courtesy Clodagh/Photo by Daniel Aubry

BRINGING THE
OUTDOORS IN
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from the street to the spa interior.” The forward-thinking
designer likes to emphasize doorways with innovative
water treatments, eye-catching flowers or foliage, and
even unexpected elements like bridges. The materials
she chooses for entrances are equally interesting:
reclaimed woods and other recyclables; textured glass;
and metals, such as copper and bronze.  

For Clinique Ergonique, Peccarelli used solid wood
on the inside of treatment doors to ensure insulation
from noise, but went with squares of sand-blasted glass
inserted into the outside of the doors to achieve a mod-
ern look. A sand-blasted glass nameplate for each
door reflects the Ergonique brand; each room name
starts with the spa’s signature letter “E”—Essence,
Elation, Enlighten and so forth. 

EMPHASIS ON DOORS
Clodagh illustrates the importance of doors as a design
element with this story: On a trip to London years ago, she
was scheduled to visit the Elizabeth Arden Salon but didn’t
have the address. She directed the taxi driver to take her
to “the salon with the bright red door.” Immediately, he
drove to the location. 

Doors can be the centerpiece of a home or business. A
spa’s portals should signify the crossing of a threshold to a
place where people can leave their everyday lives behind.
“Doors are more important than ever,” says Clodagh.
“People are focusing on the all-important client transition

“People are 
focusing on the 

client transition from 
the street to the 
spa interior.”

Dramatic doors and entry-
ways help clients abandon
themselves to the spa 
experience.
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The muted and
minimalistic look of a Japanese
Zen motif once dominated spa
decor, but Ufland (who worked
on 15 Japanese-style spas last
year!) sees flat earth tones giving
way to deep reds and oranges. 

“Flat color is out, and color
with depth and character is in,”
confirms Pelafas. “We are using
color to entertain, to impress and
to stimulate the senses.” A perfect
example is this designer’s recent
use of vivid purple accents at a
healing spa for cancer patients.
“Purple isn’t for all spa interiors,
but we wanted the space to be
happy and upbeat; played with
yellow-based neutrals and healing
greens, the purple was perfect,”
she says. 

“We’re going to see more
relaxation areas—and even treat-
ment rooms—using fabrics with a
metallic, luminous look featuring
colors like a muted lime-green,”
says Ciarlone. “There’s also a
greater effort toward balancing
warm and cool colors, such as
blue and gold, or mixed metals.
This represents a kind of home-
ostasis in design.”

“Our design philosophy is to
create environments that engage
the senses,” says Henry.
“Splashes of color enliven our spir-
its; luxurious textures engage our
touch; aromas tantalize our sense
of smell. All aspects of design
contribute to the overall experi-
ence and ultimately the success of
a spa.”

“We are using color to
entertain, to impress and
to stimulate the senses.”

Clodagh’s color choice in this
design helps reinforce a sense
of calm.

Courtesy Clodagh/Photo by Daniel Aubry

RETURN TO
COLOR
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Many spa
owners are discovering the
value of strong branding that
extends to all aspects of the
spa, from product ingredients to
the decor. Ufland recently
worked on Mi Tiempo, a New
York City-based Mexican-
themed spa, that the owner 
flavored with cultural elements
such as treatment recipes 
handed down from her ances-
tors and a bright decor scheme
using passionate reds and
traditional orange and purple. 

If you’re considering a 
cultural theme, designers have
two warnings:
• Take care to authenticate the

decor. “Many spas name
something French and
design it Italian,” notes
Ufland.

• Consider your staff and
clientele. Who are they?
Does the spa design reflect
them and reinforce their
sense of community?
Keep decor trends in mind

as you remodel. Cold marble,
metal and stone may look
sleek, but these hard-edged,
clinical elements probably won’t
resonate with people in an age
when everyone is craving com-
fort and a sense of humanity. ◆

Courtesy Elemis Spa/Aladdin Resort and Casino 

Elemis Spa at the Aladdin
Resort and Casino in Las Vegas
is 32,000 square feet of
Moroccan culture and luxury.

CULTURAL
THEMES

Andrea Sercu is a Los Angeles-
based contributing editor for
DAYSPA magazine.


