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Throughout the 20th cen-
tury, society attempted
to peer into the future of décor. From the
foreshadowing of video telescreens in
George Orwell’s 1984 and the sterile
white spaceship chic in Stanley
Kubrick’s 2001: A Space Odyssey to fly-
ing hovercraft and domed housing in The
Jetsons, the media played oracle. 

But not even Nostradamus could have
predicted the prevailing décor in today’s
homes and businesses. Given both a
return to modernism and a focus on mul-
ticulturalism, today’s dominant décor
theme seems elusive; yet, the eclectic mix
of genres is both integrative and deftly
suited for today’s lifestyles.

New Trends Taking Off
Return to Modernism. “Design today is all
about different kinds of modern, from ele-
mental modern, which takes many ele-
ments of traditional modern design and
pumps them up, like dividing spaces with
glass and different lighting, to Balinese
modern, which takes on more of a Pacific
Rim flavor,” says Janette Peccarelli, design
director for Takara Belmont, Irvine,
California. “There’s even a Costa Rican
modern, which is kind of like an organic
Frank Lloyd Wright, with natural materials
and a bit of whimsy mixed in.”  
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